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PRESS RELEASE 

 

Chlitina-KY Reports July Revenue of NT$319 Million, Achieving Year-on-Year 

Growth in Both Monthly and Cumulative Revenue. 

The Group Sets a New Sustainability Benchmark for the Beauty Industry by 

Completing Its Carbon Inventory Covering 4,000 Franchise Stores Worldwide. 

Chlitina Becomes the First Beauty Franchise Chain Across Greater China to Register 

an AA1000AS-assured Sustainability Report. 

 

 

Taipei, August 8, 2026  

CHLITINA HOLDING LIMITED (stock code: 4137, hereafter referred to as 

Chlitina-KY) today (August 7) reported consolidated revenue of NT$319 million for 

July 2026, representing a 3% increase compared with the same period last year. 

Cumulative consolidated revenue for January through July 2026 reached NT$2.22 

billion, up 8% year on year. 

Revenue growth was supported by sustained seasonal demand for summer 

skincare products, together with the continued benefits of the Group’s New Product 

Launch and Business Partnership Conference held in June, which strengthened 

franchisees’ purchases. Increased orders from franchise stores and higher repeat 

purchases by members contributed to solid operating performance, demonstrating 

the resilience of the Group’s distribution network and its steady growth momentum. 

Chlitina-KY stated that the strong month-on-month and year-on-year revenue 

growth in July was primarily driven by the Group’s successful response to growing 

consumer demand for science-based skincare and precision anti-ageing solutions. 

This year’s flagship “Inner Wellness, Outer Beauty” product portfolio—including the 

Chestnut Rose & White Tomato Dual Chamber Drink and Multi-Peptide Birch Extract 

Collagen Drink, together with the professional-grade Enzyme Power Refining Set and 

Radiant Skin Multi-Acid Treatment Plan—has been well received by the market since 

launch. By integrating premium products, proprietary treatment programs, and 

comprehensive wellness management services, the Group has successfully increased 

average spending per customer and member repurchase rates across its franchise 

network. These efforts are accelerating CHLITINA’s transformation from a traditional 

beauty service provider into a premium integrated health and beauty ecosystem, 

further strengthening the brand’s differentiation and product competitiveness. 

Alongside its solid business performance, Chlitina-KY continues to strengthen its 

ESG governance. Since publishing its first Sustainability Report in 2023, the Group 

has gradually improved its sustainability management framework, enhanced the 

transparency of sustainability disclosures, and embedded sustainability concepts into 

both its business operations and brand development strategy. 

To gain a more comprehensive understanding of carbon emissions across its 

operations and value chain, the Group expanded its carbon inventoryin 2026 to 

cover all Scope 3 emission categories, building on the completion of the Group-wide 

Scope 1 and Scope 2 greenhouse gas inventory for 2024. This initiative is establishing 
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a comprehensive carbon emissions database to support future emissions reduction 

targets and improvement measures. 

By overcoming the complexities of carbon management across a franchise 

business model, Chlitina has extended its sustainability governance beyond 

corporate headquarters to encompass its entire franchise value chain, setting a new 

benchmark for sustainability governance within the industry. Chlitina-KY has also 

continued to strengthen the transparency and credibility of its sustainability 

disclosures. In July 2026, ahead of regulatory requirements, the Group completed 

independent external verification of its 2025 Scope 1 and Scope 2 greenhouse gas 

emissions. 

In addition, the 2025 Sustainability Report received third-party assurance under 

the AA1000 Assurance Standard (AA1000AS). According to publicly available records, 

Chlitina has become the first listed beauty franchise enterprise operating across 

Taiwan, Mainland China, and Hong Kong to have an AA1000AS-assured sustainability 

report registered in the public database. This achievement underscores the Group’s 

commitment to international best practices in environmental management, 

information transparency, stakeholder engagement, and value chain governance. 

Chlitina-KY will continue to strengthen its ESG governance by integrating 

sustainability into brand development, supply chain management, and corporate 

governance, further enhancing its long-term competitiveness and advancing toward 

its vision of becoming an internationally recognized beauty brand that combines 

industry leadership with sustainable value creation. 

Looking forward, Chlitina-KY remains cautiously optimistic. Guided by its three 

strategic pillars of rejuvenation, digital intelligence, and internationalization, the 

Group will continue advancing its growth strategy of expanding high-quality new 

stores while driving growth from existing franchise locations. As these initiatives 

continue to gain momentum, the Group expects to further unlock the benefits of its 

expanding distribution network and brand strength. Supported by a solid financial 

foundation, high-value product innovation capabilities, and robust sustainability 

governance, Chlitina-KY is committed to leading the high-quality development of the 

offline beauty industry while continuing to deliver stable profitability, attractive 

shareholder returns, and long-term value for both shareholders and franchise 

partners. 

About CHLITINA 

 Main Business: Beauty and personal care products. Channels: Beauty salon 

franchise; Self-operated medical beauty clinics; Self-operated e-commerce 

platform. 

 Current Market Positioning: Mid-to-high-end beauty salon franchise business – 

Industry leader in the franchise business, while also developing related ancillary 

channels and products. 

 Primary Market Focus: Chinese-speaking regions in Asia. 

 Business Model: The Company develops, manufactures, markets and sells its 
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own brand of beauty and personal care products through franchised beauty 

salons. In recent years, we have been working on business diversification 

through new strategies including creating the UPLIDER medical beauty clinics 

and the JINGHE and HEDENG general clinics, developing the CHLITINA HOME 

SPA omnichannel retail and investing in RnD Nail & Eyelash stores among other 

subsidiary channels.   

 Brand Background: CHLITINA was founded in Taiwan in 1989 by Dr. Chen 

Wu-kang who successfully developed skin care products based on amino acids. 

In 1997, Chairman Joanna Chen brought the CHLITINA brand to the Chinese 

mainland market where its high-quality products and effective business model 

have been keys to its remarkable success.  

 New Developments: In addition to operating a large beauty salon franchise, in 

recent years, CHLITINA has been collaborating with academic and medical circles 

on R&D projects regarding stem cells, as well as anti-ageing and regenerative 

medicine. We have also made strategic investments in the biotechnology 

industry. In the long term, we are confident that this strategy will inject new 

blood into the group. 
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